What is the Holiday Here This Year campaign?

Are there any partners in the campaign?

The Holiday Here This Year campaign was first launched in January
2020 to support the industry recovery from the 2019-20 summer
bushfires by urging Australians to take a domestic holiday and provide
a much-needed boost to tourism operators and communities around the
country. With the industry now suffering from the impacts of the global
COVID-19 pandemic, our tourism operators need support more than ever.

Yes, Tourism Australia is partnering with a selection of partners across
the distribution chain, including a retail, experience and online partner,
with complementary audience profiles, products and experiences to
ensure a broad range and depth of product is available for regions and
destinations featured in the campaign.

The overarching Holiday Here This Year campaign has rolled out in
several bursts of activity over the past year. In particular, the campaign
focuses on encouraging Australians to take city breaks as well as an
epic holiday further afield. The campaign aims to support those sectors
and regions of the tourism industry that need it most.

Why now?

How is Tourism Australia working with the states and
territories on the campaign?
The campaign supports the domestic recovery activities of the states
and territories, with Tourism Australia taking a national approach to
stimulate demand for the entire tourism sector.

Which destinations feature in the campaign and how were
they chosen?

While international borders largely remain closed, destinations across
Australia continue to experience a downturn in tourism, particularly
those regions most reliant on international visitation. For domestic
tourism to help fill the void of lost international travel, Tourism Australia
is encouraging domestic travellers to stay longer, explore further and
spend more on their holidays.

All states and territories are featured in the overarching Holiday Here
This Year campaign. Locations and experiences are chosen to reflect
the diversity of Australia’s tourism offering. Consideration is also given
to locations that were affected by the bushfires, along with popular
tourism destinations and cities that have been badly impacted by
COVID-19.

Why were Hamish Blake and Zoe Foster-Blake selected to
be part of the campaign?

How will the success of the campaign be measured?

Advocacy is critical to how Tourism Australia tells the story of
Australia and forms an important part of Tourism Australia’s
overall marketing strategy. Hamish Blake and Zoe Foster-Blake
were specifically selected for this campaign as they are two well-known
Australians who love travelling and want to give back to the
community. They are also the two most recent additions to Tourism
Australia’s Friends of Australia program, which harnesses the power
of opinion leaders to tell authentic Australian stories.

This campaign is about getting more Australians to holiday in Australia,
and ultimately this will be measured over time through domestic
tourism data reported in Tourism Research Australia’s National Visitor
Survey. Tourism Australia will also track a range of metrics including
campaign awareness, travel intention and forward bookings.

How can I encourage consumers to visit my product when
they have concerns about safety and flexibility?
You can reassure them by:
•
Ensuring your COVID Safe procedures are clear and obvious so
that consumers can feel ‘safe-at-a-glance’. Display official posters
or stickers on your businesses, walls or windows to reassure
consumers. Find more COVID Safe resources for industry here and
see examples of messaging below.
•
Ensuring your flexible booking policies are easily accessible
for customers on your website, booking forms and email
confirmations.
•
Linking to Tourism Australia’s COVID Safe Travel in Australia page
in your own channels.
•
Updating your business listing on the Australian Tourism Data
Warehouse with your flexibility policy and COVID Safe plan.

How can industry get involved?
Industry can get involved by:
•
Downloading the Holiday Here This Year toolkits, which are
available for download on the corporate site. The toolkits contain
campaign overviews, campaign logos, imagery for use in your own
channels and social media tools.
•
Aligning marketing activity to support the campaign.
•
Posting on business social media channels to encourage
consumers to book using #HolidayHereThisYear and the Holiday
Here This Year giphy stickers.
•
Sharing news and activities with Tourism Australia for
consideration to promote through our PR activities. Please send to
internationalmedia@tourism.australia.com.

EXAMPLE MESSAGING
SENTIMENT

EXAMPLE 1

EXAMPLE 2

EXAMPLE 3

Open For Business

Now is a great time to come and
experience all XX has to offer. We’re
open, ready and waiting for you to
have an amazing holiday.

From tour operators to restaurants,
our tourism providers can’t wait to
welcome you back and are pulling
out all the stops to keep you safe and
happy while you visit.

There’s no better time to experience
our XX. We are open, ready and waiting.
Come and enjoy our experience/product
with confidence.

Flexibility

We are very accommodating and
flexible in our booking processes.

To ensure a hassle-free adventure in
our destination, we offer flexibility
in our booking policies, so you can
holiday here with confidence.

Our flexible booking policies include
unlimited rescheduling and fee-free
cancellations up to 24 hours before your
booking.

Safety

We are open, ready and following
COVID Safe practices to ensure you
can holiday here with confidence.

Our COVID safe practices include:
•
Being contactless and clean
•
Requiring pre-bookings
•
Wearing a mask
•
Practicing physical distancing

We are a COVID Safe certified business,
click here for more information (link to
the relevant COVID certification).

DISCLAIMERS

Staying COVID Safe is a shared
responsibility and staying informed
will help to ensure a COVID Safe
environment for all.

Please note this information is kept
as up to date as possible, however the
situation is changing regularly, and you
should always seek the latest available
information from the relevant Government authority (insert link to relevant
authority).

Travellers must also observe state and
territory entry requirements and travel
restrictions when entering or leaving;
and check current restrictions and the
latest health advice at the relevant State
and Territory government website or visit
the Australian Department of Health.

